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¢ 11.49% drop m uninsured Latinos - 4+ million
** 10.3% drop m uninsured Af Am- 2.6 million

¢ 10.5 million uninsured ehgible in OE3
» 1/3 of these eligible are people of color

» 19% of these eligible are Latino

» 14% of these eligible are Af Am
» 40% are hving between 140-250 % FPL
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| Understanding

* 54% of Spanish-speaking Latinos stated having
health insurance was very important

** 63% of Spanish-speaking Latinos prefer in
person help

* 80% of those who did not visit marketplace were
Spanish-speaking Latinos

* 77% of Spanish-speaking Latinos do not
understand tax credits
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¢ Messaging through tradittonal media (T'V, Radio, Print)
works- 1ts expensive, but 1t works.

s Trusted surrogates are best messengers (faith leaders,
elected othcials, local personalities, doctors, educators)

** In-person assistance 1s key

s Events in the community 1n trusted venues work best
(churches, schools, libraries, hospitals)

** Messaging must be simple, clear, and linguistically &
culturally competent.
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Health Insurance Literacy

1. Understand the most persistent HIL gaps among the remaining
uninsured and newly enrolled.

2. Define what information consumers value about HI and how to
use coverage.

3. Uncover the best times to expose consumers to iformation about
HI in order to positively atfect their behavior (e.g. when shopping for
coverage).

4. Discover how and under what circumstances consumers are
interested 1 receiving new mformation about health imnsurance and
how to use coverage.

5. Determine what messengers consumers want to hear from about
health msurance and how to use coverage (family, doctor, health care
provider, in-person assister, health insurance company, etc.)




“

ENROLL
AMERICA .

.y T
& COVERED
&y A\MERICA .

Tools to Address Health Literacy

Health Plan A, Insurance Company X

Silver | HMO | Plan ID #12345FL678910

Monthly premium: $84

Estimated yearly cost: $1,080
e ———|

Lowest cost: $350

Yearly deductible: $250

© More details

Cost of Care

Preventive care:
$0 before deductible

Primary doctor:
$10 after deductible

Specialst doctor:
$30 before deductible

room:

Emergency
$150 before deductible

Inpatient

209 coinsurance after deductible

Your In-Network Providers

Doctors covered:
Kim Kardashian, Beyonce Knowles

Health systems covered:

N/A

Highest cost: $3,258

Yearly drug deductible: n/a

Prescription Drugs
Prescriptions covered:

Lipitor (preferred brand name),
Nexium (generic)

Generic:
$10 before deductible

Preferred brand name:
$30 after deductible/
30-day supply

Specialty:

$50 copay after deductible/
30-day supply

Non-preferred brand name:
$45 copay after deductible/
30-day supply

More Plan Info
Summary of benefits
Provider network

Plan brochure

Covered drugs

Select plan

Tools must be:
e Culturally & Linguistically
Competent

* Break down complex
terminology

Assisters must:
* Have expertise in plans

* Culturally & Linguistically

competent
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Messaging must be Simple & Clear

YOU COULD QUALIFY FOR
FREE OR LOW-COST COVERAGE.
PAM IN PENNSYLVANIA
GOT COVERED FOR

$Q.43 A MONTH.

You could get help paying for your

health insurance.

Through the Health Insurance Marketplace, you can
find a plan that fits your needs and your budget.

\ /
4N ONEN
MORE THAN PEOPLE '\\ )/

WHO ALREADY SIGNED UP ;

i y
FOR HEALTH INSURANCE GOT n rn- “\
HELP PAYING FOR IT." ) @ @

THE
AFFORDABLE CARE ACT
(or Obamacare) allows you

to compare health insurance plans

and prices side by side and choose

the one that fits your needs and
your budget. Best of all,
financial help is available.

I@

SIGN UP BY FEBRUARY 15TH.

Preventive care isn't just covered,
it's free. That includes:

« Vactinations « Mammograms
« Cholesterol screening  « Pap smears
« Blood pressure screening « And more!

help is $82 a month.*

*Source: HHS, June 2014

YOU CAN’T BE TURNED DOWN
OR CHARGED MORE

FOR HAVING A

PRE-EXISTING CONDITION.

What you'll get with your new insurance:
o Free preventive care  « ER.visitsand

o Freevaccnations hospitalizations

« Prescription coverage  * Maternity and

« Mentalhealth screenings ~ Iniant are
and treatment

LOCAL HELP
IS AVAILABLE.

PEOPLE IN YOUR COMMUNITY

CAN ANSWER YOUR QUESTIONS
AND WALK YOU THROUGH THE
APPLICATION PROCESS—AT NO COST. .

It's more affordable than you thmk lf:
@ The average cost for those who got financia :

We're here to help.

Al GetCoveredAmerica.org, you can find
in-person assistance and see how much finandial
help you could qualify for.

sicnup ey FEBRUARY 15TH or You MiGHT
HAVE TO PAY A FINE OF $325 OR 2% OF YOUR INCOME
(WHICHEVER IS MORE).
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Thank you!

Jose L. Plaza

National Director Latino Engagement
jplaza@enrollamerica.org

Getcoveredamerica.org
EnrollAmerica.org

Source: Centers for Medicare and Medicaid Services analysis of the 2011 American Community Survey




